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Improving teachingand learningat the university

by providing studentswith an

intelligent vertical searchenginefor MOOCs

² Finding the right online courses

² Extending knowledgeandclosingsubject-related gaps

² Succedingin studies
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Heuristic lab study

² 5 participants

² Procedure:

-Thinking aloud

-Observe user behavior

- Interview

² Results:

-Detailed insights in user 
behavior

-A lot of valuable feedback

-Different individual opinions
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Heuristic lab study

² 5 participants

² Procedure:

-Thinking aloud

-Observe user behavior

- Interview

² Results:

-Detailed insights in user 
behavior

-A lot of valuable feedback

-Different individual opinions

Empirical field study

² 56 participants

² Procedure:

-Registration

-Let users explore platform

-Tracking with Piwik

² Results:

-Only few registrations, but 
many visitors

-Enough data for a first analysis

-Almost all functions were used
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- Lab study: eye-catching, clear

- Field study: in 40 % of visits used, 
rather extensively

Login

-Features clear and useful, but 
not enough for effort to log in

- In field study not used at all

²Enhancementof featuresneeded

Recommendations
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- In >40 % of visits viewed, half 
clicked
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ȤEncouragement through hints
(for viewed and saved courses)

ȤMore personal features:

Ȥfinished courses

Ȥstatus of courses enrolled in

Ȥnotifications

ȤNative login

ȵ!ÂÏÕÔȰ ÐÁÇÅ
ȤUnderstanding of MOOC domain

ȤPlatform purpose / functionality

ȤBenefits of login

Social activity
ȤTags for search improvement

ȤDifficulty and quality rating

ȤComments

Mobile app
ȤMore comfortable

Ȥadditional features (e.g. push 
notifications)

ȤGreater popularity of platform and 
more trust
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